How to gain customers?

Gaining customers

Free and paid
advertising

Activation

Zrédto: S.Blank, B.Dorf, , Podrecznik startupu. Budowa wielkiej firmy kror po kroku”, wydawnictwo Helion, Gliwice 2013, str. 379
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Increasing customer value

Newer or richer
versions of the product

Active contact
programs

Customer
retention
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Blogs, e-mails .
Loyality programs

Competitions, events
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